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The next wave of Al is here

Al adoption is accelerating rapidly across Thailand, creating significant opportunities for productivity, innovation, and economic
growth. Al adoption in Thailand has surged from 32% to 43% of businesses since last year — representing a 34% year-on-year growth
rate and an estimated 220,000 additional businesses adopting Al over the past year. Businesses are also increasingly reporting
tangible returns from adoption. 64% of Al-adopting businesses say their innovation timelines have accelerated over the past two
years, with Al identified as the number one driver of this acceleration. At the same time, cloud adoption has strengthened significantly
following the AWS Region launch, with 64% of businesses now using cloud technologies, up from 57% a year ago.

This report examines how Thailand is navigating the next wave of Al adoption — a phase increasingly shaped by rapidly evolving
technologies such as agentic Al, advanced automation, robotics, and physical Al. These technologies are accelerating innovation
cycles, lowering barriers to experimentation, and expanding Al use beyond traditional technical teams into day-to-day business
operations. Al is becoming increasingly democratised across organisations, with employees across functions now able to access and
deploy powerful Al tools directly.

This next phase of Al adoption is exposing new divides. While access to Al tools is broadening, relatively few organisations are
deploying Al at advanced scale, readiness for next-generation Al technologies remains uneven, and governance structures are
struggling to keep pace with increasingly decentralised Al use that extends to and originates from outside of tech teams alone. The
findings of this report suggest that the challenge for Thailand is no longer simply increasing adoption rates, but enabling businesses
to move from experimentation to transformation — building the skills, governance, infrastructure, investment pathways, and strategic
foundations needed to scale Al responsibly and competitively across the economy.

The report therefore explores how Thailand can position itself as both a fast adopter of Al technologies and a leader in translating the
next wave of Al into broad-based economic transformation, productivity growth, and long-term competitiveness.
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Key findings
Al adoption in Thailand continues to surge: 43% of businesses are now using Al consistently — up from 32% last year. This
represents a 34% year-on-year growth rate, marginally faster than the 33% growth recorded a year ago

41% of SMEs, who make up the majority of the business landscape and therefore guide the national average, have adopted Al,
while large enterprises are pulling ahead in terms of Al uptake (56%)

The industries leading Al adoption are the financial services industry (65%), the IT and technology industry (64%) and the
manufacturing industry (48%)

Among Al adopters, the benefits remain strong and are intensifying: 84% report productivity gains from Al (up from 81%), 85%
expect Al to drive growth in the next year (up from 82%), 73% say productivity gains have justified their Al investment, 71% report
increased revenue, at an average of 19% growth (up from 67% reporting 17% growth)

Businesses see this transformation playing out unevenly across the economy, identifying a few leading industries: 41% identify
financial services as the industry leading Al-driven transformation, followed by IT and technology (33%) and manufacturing (29%)

Al'is a top priority: 68% of Thai businesses say Al adoption is a top or high priority for their organisation, while 74% say Al plays a
critical or important role in their overall business strategy. A year ago, Al was widely seen as an experiment

Many businesses are not yet harnessing Al's full potential: Only 9% of Al adopters have reached the most transformative stage of
Al integration, statistically unchanged from 10% last year

The next wave of Al is arriving faster than many businesses are prepared for: Only 19% of businesses say they feel fully or very
ready to adopt next-generation Al technologies such as agentic Al

Adoption accelerates, but remains shallow in many places

While progress on adoption is promising, a deeper look at how businesses are implementing Al — from initial experimentation to full
transformation — shows that most organisations still remain at basic levels of Al adoption.
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74% of Al adopters remain at the basic 17% have advanced to the intermediate 9% of Al adopters have reached
stage of Al use — focused on incremental stage, where they are integrating Al the most transformative stage of Al
gains such as efficiency and process across multiple business functions. Thisis  integration — using advanced Al systems,
streamlining rather than innovation. broadly unchanged from 18% last year combining multiple models, creating
These businesses are using publicly custom Al systems, or deploying agentic
available chatbots for routine tasks or or autonomous Al. This is statistically
purchasing ready-made Al solutions. This unchanged from 10% last year

is up from 72% last year, meaning new
adopters are entering exclusively at this
basic tier

The pattern is consistent across businesses of different sizes. Among large enterprises, 76% remain at the basic stage of adoption,
16% have progressed to intermediate deployment, and only 8% have reached advanced Al integration. SMEs show a strikingly similar
distribution, with 75% at the basic stage, 17% at the intermediate stage, and 8% at the advanced stage.

For businesses across Thailand, progress toward integrating Al's advanced use cases —and with it, transformative innovation — is slow.
With next-gen Al emerging rapidly and crunching innovation timelines, it is more critical than ever that businesses be empowered to
move beyond Al's most basic use cases and harness the technology for transformative innovation.

One reason advanced adoption remains limited is that many businesses have not yet put the strategic foundations in place to scale
Al. Only 21% of all businesses have a formal and comprehensive Al strategy, suggesting that for many organisations Al remains a
set of individual tools or experiments rather than a coordinated transformation programme. This matters because moving into more
advanced Al use cases — including custom systems, agentic Al, and autonomous workflows — requires clear priorities, investment
decisions, governance structures, and accountability across the business.
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Case study: Osotspa

While most Thai businesses remain at the basic tier of Al
adoption, those with formal Al strategies and cross-functional
alignment are already seeing transformative results. Osotspa,
Thailand's leading consumer goods company with over 135
years of heritage, is one such example.

Osotspa identified 59 high-value Al opportunities across
nine business groups spanning finance, legal, compliance,
marketing, and manufacturing. The company built OsotSphere,
a Thai-language generative Al assistant powered by Amazon
Bedrock that enables employees to query internal policies,
approval frameworks, and operational procedures in natural
language, resolving 1,450 queries per month. Osotspa also
developed a Marketing Mix Modeling platform integrating over
700 variables across sales, distribution, promotions, media
spending, consumer behavior, and competitive intelligence to
optimize marketing investment across Thailand, Cambodia,
Laos, Myanmar, and Vietnam.

To ensure Al scales beyond isolated tools, Osotspa launched
"Al Skills Program 2.0" to equip all 5,000 employees with Al
capabilities, including responsible Al practices, prompt design,
and governance fundamentals. The company’s vision: every
executive with a dedicated, purpose-built Al agent for their
function.
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The next wave of Al may widen the divide if businesses remain unprepared

Next-generation Al technologies — such as agentic Al, physical Al, and advanced robotics — will play a defining role in the next phase
of Al-driven innovation. These technologies move beyond traditional Al tools by enabling systems to plan, reason, and take actions
autonomously across complex tasks. As these capabilities mature, they have the potential to reshape industries, accelerate innovation
cycles, and unlock entirely new business models.

Awareness of agentic Al is increasing, but the gap between familiarity and deployment remains significant:

24% of businesses say they have heard of agentic Al
Of those familiar with the technology, only 4% report that they have fully deployed agentic Al
18% are experimenting or piloting the technology

When the technology was explained, a further 31% said they have plans to use agentic Al or are considering it, while 22% said
they have no plans to adopt it

The majority of businesses do not feel ready to adopt these emerging technologies, but startups emerge as a bright spot:

Only 19% of businesses say they feel fully or very ready to adopt next-generation Al technologies such as
agentic Al, while 44% of all businesses say they are only somewhat ready, and 37% say they are slightly
ready or not ready at all
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47% of startups, by contrast, report they are ready for these tools — leading the way
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On the other hand, 24% of large enterprises feel ready and only 17% of SMEs
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Those that have adopted agentic Al are realising benefits across their businesses: 67% report faster decision-making and execution,
63% report increased operational efficiency or productivity, and 54% report improved operational scalability.

Businesses point to persistent constraints that prevent them from moving from readiness to real deployment of these next-generation
Al tools:

56% cite skills shortages as a barrier to adopting next-generation Al technologies

48% cite insufficient internal financial resources

41% cite legal uncertainty arising from Al and digital regulation

36% cite regulatory complexity operating across borders

32% cite limited access to next-generation Al tools or infrastructure
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Skills remain a top barrier, while the future of work shifts

As Al adoption deepens across Thailand, the nature of the skills businesses require is changing rapidly. While technical capabilities
remain important, businesses increasingly point to a different constraint: the ability of employees to work effectively with Al —
interpreting outputs, applying judgement, and integrating Al into decision-making processes.

51% of Thai businesses cite shortages of Al and digital skills as a barrier to adopting or expanding Al — up from 47% last year, despite
the launch of the Department of Skill Development's 5-million-worker upskilling initiative. As adoption broadens, the perceived
shortage is intensifying, not easing.

This challenge is reflected in how businesses assess their own capabilities:

Only 17% of organisations say they q 38% report that their skills are still
currently have a strong Al skillset % developing

16% say they are only just beginning
to build Al capabilities

(} 29% say their skills require significant

improvement

At the same time, demand for Al-related skills is rising sharply. 78% of businesses say Al skills will be very or somewhat important
in their industry over the next five years, reflecting growing recognition that Al capability is becoming a core business competency
rather than a specialist technical function.
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The most in-demand technical roles are expected to be:

Software developers 52%
Data engineers 47%
Solutions architects 1%

Data governance or privacy officers 38%

However, businesses also increasingly recognise that the future of work in an Al economy will depend on workforce adaptation at
a much broader level. Rather than relying solely on hiring new specialists, many organisations expect existing workforces to evolve
alongside Al technologies. 72% of Al-adopting businesses say reskilling existing employees is an important part of their organisation’s
Al strategy, while 64% say hiring new Al specialists will also be important.

Most businesses do not expect Al to result in straightforward job displacement alone. Instead, they anticipate significant reshaping
of work itself. 52% of businesses expect Al to primarily create new roles or reshape existing ones, while 31% expect Al to both
create and displace jobs with a broadly neutral overall impact. Only 17% believe Al will mostly displace roles outright. These findings
suggest that businesses increasingly view Al as a force that will change the nature of work.

Despite this understanding, many organisations do not yet feel prepared for this transition. Only 24% of businesses say they are
confident that their current training and upskilling efforts are sufficient to meet future needs, while nearly half (49%) report that they
are somewhat or very unconfident in their ability to prepare employees for the next phase of Al adoption.

This gap between demand and capability risks slowing progress beyond basic Al use cases. Without access to the right skills — both
technical and applied — businesses will struggle to move from experimentation to scaled deployment.


https://thethaiger.com/news/national/thailand-to-upskill-5-million-workers-by-2025-for-economic-growth
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Case study: KASIKORN Business-Technology Group (KBTG)

As next-generation Al capabilities emerge, businesses with
strong technical foundations are already leveraging them to
accelerate transformation. KBTG, the technology arm of one of
Thailand's largest financial groups, is one such example.

KBTG faced challenges running and maintaining 20-year-old
applications and legacy data transformation software, resulting
in high infrastructure costs, heavy licensing fees, and a lack
of internal expertise. Using agentic Al services for application
transformation, KBTG modernized these legacy systems
into an open platform built on containerized, scalable cloud
infrastructure with open technology stacks such as .NET Core
and Python PySpark.

The agentic Al tools supported an end-to-end software
development lifecycle, from development through deployment.
As a result, KBTG reduced engineering effort by 2-3x,
eliminated proprietary licensing costs, and adopted an Al-
driven development methodology that now underpins their
ongoing agentic Al development.

Human judgement and governance emerge as the defining capability

As Al takes on more technical and operational tasks, the critical capability is increasingly human judgement. 61% identify the ability
to interpret, validate, and challenge Al-generated outputs as a key future skill, alongside working effectively with Al-powered tools
(57%) and applying Al to improve business processes (49%).

This reflects a broader shift in how work is organised. 54% of businesses report that employee roles have become more strategic
or decision-focused since adopting Al, while 61% say employees are spending less time on repetitive tasks. At the same time, 43%
report the emergence of new roles or responsibilities linked to supervising, integrating, or managing Al systems.

However, this shift is not yet fully supported by confidence or clear processes. 52% of organisations say employees are only somewhat
confident or unconfident in knowing when to trust Al outputs versus when to question them.

This lack of confidence is reflected in behaviour. 48% report that employees tend to mostly accept Al outputs with minimal validation,
this rises to 58% in the manufacturing industry, followed by 54% in the retail industry, and is compared to 38% in the healthcare
industry. However, only 22% say employees routinely question and validate outputs.

Governance frameworks also remain underdeveloped. Only 23% of organisations say they have clear and widely understood
guidelines on when employees should escalate or override Al-driven decisions. In many cases, responsibility for Al decision-making
remains unclear or distributed across teams, limiting accountability and consistency.

As Al becomes more embedded in business processes, value will depend less on access to technology, and more on how effectively
organisations can combine Al capabilities with human judgement, oversight, and accountability. The organisations that succeed in the
next wave of Al adoption will not simply be those that use Al more, but also those that use it more wisely.
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Al democratisation is expanding access — but outpacing governance

As skills shortages persist, Al is becoming more accessible across organisations. The rise of accessible tools and low-code platforms
is enabling a broader set of employees to experiment with and deploy Al, shifting innovation beyond traditional technical teams.

71% of businesses report that Al use cases are now initiated by business units or non-technical employees, while 19% say individual
employees are independently driving experimentation with Al tools. This reflects a growing trend toward decentralised innovation
within organisations.

In parallel, 70% say non-technical employees use Al tools frequently or very frequently in their work, highlighting how quickly
adoption is spreading across functions such as marketing, HR, and operations.

This democratisation is accelerating experimentation. 62% of organisations report increased testing and piloting of Al-driven ideas,
driven by employees outside traditional IT or data teams. However, as Al adoption spreads more broadly across organisations,
governance and oversight are struggling to keep pace. The challenge is not limited to non-technical teams alone, but reflects a wider
need for clearer policies, accountability, and guidance around how Al is used across business operations and decision-making.

Despite the rapid spread of Al use across organisations, relatively few businesses have established mature governance structures to
manage this transition:

Only 19% of organisations say they 47% say policies are informal 34% report having no
have comprehensive and enforced or inconsistently applied policies in place at all
policies for non-technical employees
using Al tools

Without the right guardrails, this rapid democratisation risks undermining consistency, security, and quality — even as it unlocks
innovation. Organisations that can balance accessibility with structure will be better positioned to translate experimentation into
scalable impact.
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Case study: Chiang Mai University

Chiang Mai University (CMU), a leading Thai public research
institution, launched ChatGen and Matthew, generative Al
platforms serving over 52,000 university staff and students.
Matthew enables users to answer questions with document
references, summarize content, analyze data and images, create
documents, and translate text. Faculty have created more than
1,000 Al assistants tailored to individual courses and learning
needs.

ChatGen incorporates Amazon Nova and accesses multiple
foundation models through Amazon Bedrock, including
Claude, Llama, and Mistral. Use cases include class enrolment
recommendations, meeting summaries, staff evaluations, and
automated policy responses. CMU also developed Student
Compass, an Al assistant that helps students align academic
plans with career goals through skills mapping, industry
research, and opportunity discovery.

With 86% of students already using Al in their studies, CMU established clear ethical guidelines for generative Al use,
implementing Amazon Bedrock Guardrails for safe Al deployment and anti-plagiarism software for coursework verification.
The initiative represents CMU's mission to become an "Al University” while upholding academic integrity.
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Thailand's businesses see clear potential for the country to compete in the Al
landscape

Overall, 54% of businesses rate Thailand as highly or somewhat competitive as a global hub for Al and innovation, while 38% view
it as somewhat or highly uncompetitive. This mixed picture reflects both strengths and weaknesses in Thailand's current position.
Among those who view Thailand as competitive, businesses point to a combination of strong digital foundations and enabling
factors:

52% highlight advanced digital infrastructure in key 45% cite access to a large and diverse consumer market
regions

Businesses also emphasise the importance of a supportive policy and regulatory environment. 47% identify clear regulatory guidance
as a factor underpinning competitiveness, while 41% point to supportive government programmes and grants for innovation.

However, these strengths are counterbalanced by a set of widely recognised barriers. Businesses that view Thailand as less competitive
most frequently point to structural challenges: 56% cite a shortage of digital and tech talent, 51% highlight limited access to growth
funding and venture capital, and 44% point to a complex regulatory landscape.

More broadly, when asked directly about constraints on competitiveness, businesses identify a similar set of issues. The most
commonly cited barriers include shortages of talent (56%), barriers to investment (48%), and limited incentives to test and adopt
innovative technologies (42%).

These constraints are particularly significant in the context of a rapidly evolving global Al landscape. As next-generation Al
technologies compress innovation timelines, competitiveness is increasingly defined by speed, scale, and the ability to translate
adoption into transformation.

Regulation plays a central role in this dynamic. 47% of businesses say clarity on regulation is very or critically important for their
ability to adopt and innovate with Al. 41% cite legal uncertainty or regulatory complexity as a barrier to adoption, highlighting the
need for frameworks that both enable innovation and provide certainty.

Businesses are clear on what they see as priorities for strengthening Thailand's position. 48% say the country should focus on scaling
and commercialising existing strengths, while 44% emphasise the need to increase international collaboration and partnerships. A
further 39% call for removing regulatory complexity, and 37% highlight the importance of providing more funding for startups and
SMEs.

In a global Al landscape shaped by speed and execution, competitiveness will depend less on whether businesses adopt Al, and more
on whether they can deploy it at scale, integrate it into core operations, and translate it into sustained growth and innovation.
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Tackling barriers to deeper Al adoption

While Al adoption is accelerating across Thailand, many businesses continue to face structural barriers that limit their ability to move
from experimentation to scaled deployment. The findings of this report suggest that the challenge is now to enable businesses to
integrate Al more deeply across their operations and fully capture its productivity and innovation benefits, rather than Al adoption
alone.

1. Access to a skilled workforce

Skills shortages remain the single most commonly cited barrier to deeper Al adoption:
51% cite shortages of Al and digital skills as a barrier to adopting or expanding Al.
44% cite insufficient internal workforce capacity.

A skilled workforce will be key to succeeding in the next wave of Al and delivering transformation with Al for businesses.

2. Clear access to funding pathways

Finance remains the second structural constraint. Many businesses report that they lack dedicated Al budgets, and those that
do often allocate only a small share of IT spend toward Al — limiting their ability to move beyond pilots and narrow use cases:

48% cite insufficient internal financial resources as a barrier to adopting or expanding Al.
41% cite unclear ROl or an unclear business case as a barrier.
53% say they do not have a dedicated Al budget.

66% expect Al to take a larger share of IT spend over the next three years, predicting it to rise to 28% of their total IT
budget

3. Innovation without incentives

Businesses report that limited external support, weak demand signals, and complex procurement processes make it harder to
justify the risk and investment required to scale Al across operations or develop new Al-driven products.

63% say government support — such as grants and tax incentives — is crucial or very important in their decision to adopt
Al

46% say a lack of incentives or external support discourages investment in Al.

41% say other business priorities take precedence over Al investment.

Public sector demand can help accelerate diffusion, but procurement remains a consistent barrier:
57% cite complex or slow public procurement processes as a challenge to scaling Al solutions.

61% say opportunities to sell to the government are crucial or very important in their decision to adopt Al
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Recommendations: Unlocking Thailand's Al future

Thailand has a clear opportunity to build on its strong foundations and translate rising Al adoption into a broad-based economic
transformation. The findings of this report point to a set of targeted actions that can help accelerate this shift — by enabling businesses
to scale more quickly, supporting the diffusion of advanced Al across sectors, and ensuring that both established firms and startups
can fully capture the benefits of the next wave of Al innovation:

1. Boost targeted investment

As Al technologies rapidly evolve from basic automation tools to agentic systems, advanced robotics, and autonomous
workflows, businesses increasingly require greater clarity, coordination, and long-term direction to move from experimentation
to scaled deployment. The findings of this report show that while Al adoption is rising quickly, relatively few organisations have
established the strategic foundations needed to support advanced Al integration.

Thailand should therefore develop a clear and tangible national Al roadmap focused both on Al adoption and on enabling
advanced Al deployment across the economy. This should provide businesses with long-term certainty around priorities,
regulation, infrastructure, workforce development, and investment support — helping organisations build the confidence and
organisational readiness required to scale more advanced Al use cases. A coordinated national roadmap would also help align
public and private sector efforts, accelerate diffusion across industries and regions, and strengthen Thailand's competitiveness
in the next wave of global Al development.

2. Increase access to skills

Thailand's businesses consistently report that they are held back from increasing their Al adoption by shortages in digital
and Al-related skills. As Al becomes more embedded across day-to-day business operations, businesses increasingly require
employees across departments who can work effectively alongside Al systems — interpreting outputs, applying judgement,
integrating Al into workflows, and managing Al-enabled processes responsibly.

Governments, educators, and businesses must therefore work together to close this skills gap and build broader workforce
readiness for the Al economy. This includes expanding access to technical training and digital infrastructure, while also
supporting reskilling and lifelong learning for workers already in employment. Ensuring that businesses across sectors and
regions can access the skills needed to adopt and scale Al will be critical to preventing advanced Al adoption from becoming
concentrated among a smaller group of firms.

3. Strengthen governance and organisational readiness for Al

As Al adoption becomes increasingly democratised across organisations, governance and organisational readiness will become
just asimportant as access to the technology itself. The findings of this report suggest that many businesses are still operating
without clear frameworks for accountability, oversight, or responsible Al use — even as Al tools become embedded more
deeply into business operations and decision-making.

Thailand should therefore support the development of clearer Al governance capabilities across both the public and private
sectors. This includes helping businesses establish internal Al strategies, governance structures, workforce guidance, and
escalation frameworks that enable employees to use Al responsibly and confidently. Strengthening organisational readiness
will help businesses move beyond fragmented experimentation and support more trusted, scalable, and effective Al
deployment across the economy.
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4. Establish a pro-innovation and pro-growth regulatory environment

Maintaining a clear, proportionate, and streamlined regulatory framework will be critical to encouraging confident investment
and accelerating Al-driven innovation. Businesses consistently report that legal uncertainty and regulatory complexity can
slow adoption and limit their ability to scale more advanced Al use cases across markets and sectors.

Aligning with international standards and legal definitions can help reduce compliance costs globally, including in Thailand,
while providing businesses with greater certainty around how Al technologies can be deployed responsibly. A pro-innovation
regulatory environment should provide clarity and trust without limiting flexibility or experimentation, ensuring that businesses
remain able to adopt the technologies that best meet their operational and strategic needs.

The window for Al transformation is narrowing — Thailand must act to translate
adoption into impact

Thailand has strong foundations to succeed in the next wave of Al transformation, but the pace of change is accelerating rapidly. While
adoptionis rising and Al use is spreading across organisations, most businesses remain concentrated in basic use cases, with relatively
few prepared to deploy advanced Al systems at scale. At the same time, technologies such as agentic Al, advanced automation, and
autonomous workflows are rapidly accelerating the pace of competition and lowering barriers to experimentation across industries.
As Al becomes increasingly democratised across business functions, the gap between organisations that can operationalise and
govern Al effectively and those that cannot is likely to widen.

The challenge for Thailand, therefore, is now to ensure that organisations across sectors and regions are able to move from
experimentation to transformation with Al. That will require strengthening skills pipelines, expanding access to funding and digital
infrastructure, supporting businesses to build stronger governance and Al strategies, and maintaining a regulatory environment that
enables innovation while providing clarity and trust. Without these shifts, Al adoption risks remaining broad but shallow, with the
greatest benefits concentrated among a relatively small group of businesses able to scale advanced Al use cases. With them, Thailand
will be better positioned to ensure that the next wave of Al drives productivity, competitiveness, and innovation across the wider

economy.

>
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Appendix

Methodology

The fieldwork for this study was undertaken by Strand Partners' research team for Amazon Web Services. This research has followed
the guidance set forth by the UK Market Research Society and ESOMAR. For the purposes of this study, business leaders are defined
as founders, CEOs, or members of the C-suite in organisations.

'Citizens’ are nationally representative members of the public based on the latest available census.

For inquiries regarding our methodology, please direct your questions to: polling@strandpartners.com.

In Thailand:

We conducted a survey targeting 1,000 nationally representative members of the public, ensuring representation based on age,
gender, and region.

Additionally, we surveyed 1,000 business leaders, representative by their business size, sector, and region.

Sampling

Our sampling process used a mix of online panels that are recognised for their validity and reliability. These panels are carefully
curated to ensure diverse representation across various demographics. For the business leaders, the panels are selected with a
consideration for organisational size, sector, and position within the company. Our objective with the sampling strategy is to achieve
an optimal mix that mirrors the actual distribution of our target populations in the respective markets.

Weighting Techniques:

Post-data collection, we applied iterative proportional weight to correct any discrepancies or over-representations in the sample.

Survey:

This study was designed with the objective of delving deep into the digital landscape:

Usage Patterns: This survey gauges the evolving patterns of digital technology usage. We are particularly interested in examining
the adoption and implementation levels of technologies, focusing on cloud computing and artificial intelligence.

Perceptions and Attitudes: The survey seeks to unearth the prevailing perceptions and attitudes towards digital technologies,
understanding the perceived benefits, challenges, and potential ramifications of both present and emerging tech solutions.

Barriers and Opportunities: The survey scrutinises the predicted challenges and potential avenues that both businesses and
individuals anticipate on their digital trajectory. This involves pinpointing challenges, from skill deficits to regulatory complications,
and recognising opportunities for growth, innovation, and market development.

‘Size of the Prize': The survey shed light on the economic repercussions and growth prospects linked with digital transformation.
By elucidating the 'size of the prize’, we aspire to stress the importance of digital transformation and foster further investments
and technology adoption.
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